
I love to solve problems through great design! Easily 
approachable, I am a people-person always excited to 
create beautiful things and breathe life into a project! 

My experience over the years has given me the skills to 
work with anyone, and the drive to always be on the 

look out for new ideas...

I take pride in my ability to translate 
concepts into thoughtful designs. My 
core strengths lie in logo creation and 
brand identity development, where I 

focus on crafting visuals that are both 
meaningful and memorable.

Savannah Meyerhoff

Senior Graphic Designer & Social Media Manager
Freelance Business Owner

Advanced Certificate in Graphic Design
+ 7 years industry experience



Design & Social Media

Design a classy, feminine brand 
identity for an architectural 
design firm based in 
Johannesburg & Cape Town.

Although this is one of my 
earlier designs, my client still 
loves their branding and feels it 
has stood the test of time.
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Brief:

Poché is an architectural term 
referring to the solid areas in a 
floor plan, that indicate 
structural thickness. Poché 
differentiate solid mass from 
open space. In this concept - 
negative space was an 
important design factor.



Design & Social Media

Create a visually interesting, 
lively logo, with a hint of 
professionalism for this personal 
brand.

Brittney was in the process of 
creating her own personal 
brand on social media. She 
needed a logo that reflected 
her fun personality, but still 
brought across her passion for 
business. 

This logo is intended to solidify 
Brittneys online presence, and 
create a presence that brands 
could trust.

2024

Brief:



Design & Social Media

This Johannesburg based 
business approach us with the 
goal of creating a brand 
identity from scratch. As a new 
pop-up skate rink, the goal with 
this brand was to be 
eye-catching and create 
interest.

The target market of this brand 
is parents and their children 
aged 5 - 10. The goal was to 
create a fun and nostalgic look 
that would be appealing to 
both parents and children.
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Brief: Main logo

Secondary Logo Submark



Design & Social Media

This cause is something close to 
my heart -two members of my 
family have Parkinson’s Disorder. 
When the opportunity to play a 
part in a brand committed to 
educating people about PD arose 
- I jumped at the chance.

The goal of this brand is to 
spread information about current 
research taking place in the world 
of Parkinsons. The mitochondria 
symbol is at the heart of this logo, 
due to the fact that PD is caused 
by mitochondrial dysfunction. 

This brand needed an air of 
professionalism, while not being 
intimidating enough to push 
away potential supporters.

2026

Brief:
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